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A Message
from our President and CEO

ver the past 30 years, USAble Life has built a solid
reputation as a strong, stable partner in the insurance
industry. We are continuing the important mission
of supporting the strategic direction and market position of our
Blue Cross and Blue Shield partners. Our products and services
complement the Blue mission of improving our customers’ lives

and enhancing overall member well-being.

In 2010, USAble Life had a record year for premium, sales and

total revenues. As our business increases, we are continuing to

add new partners who can contribute to our long-term growth.
We have recently entered into relationships with Highmark Blue Cross and Blue shield (Pennsylvania

and West Virginia) and Horizon Healthcare Services in New Jersey.

As we embark on new relationships and strengthen our existing partnerships, USAble Life will remain
focused on providing products and services that make a meaningful difference in the lives of our

customers.

At USAble Life, we view the world through the eyes of our customers. We understand the importance
of taking the time and devoting the attention necessary to authentically understanding their needs.
Our top priority is satisfying our customers by not just meeting, but exceeding, their expectations.

That’s at the heart of our mission as a strong, stable partner.

20 1 O We look forward to growing our relationship with you and identifying new and innovative ways to

serve our current and potential customers.

Yours in Good Health,

7@»% /%w'

Jason D. Mann

President and Chief Executive Officer




Jim Casey
Chief Operating Officer

“Our promise is to provide peace of |
mindthrough the years for all of our
customers, individuals, employees,

employer groups, producers and
Blue Cross Blue Shield Plans.”

DANA LAZZARI
Director of Account Management /
Sales Support

Satisfying our customers by not just meeting, but exceeding,
their expectations is our top priority. Because we know they
could do business with anyone, we view the world through the
eyes of our customers, taking the time and care to authentically

understand their needs.

the

USAble Life
difference

USAble Life is committed to providing our partners and our customers with in-depth
experience, superior service and financial stability. We make sure that our products are
simple to understand, affordable and flexible, creating a foundation that builds lasting and
stable relationships with our customers and our partners.

USAble Life is well-positioned to take advantage of growth opportunities. We offer well-
designed products, market diversification, competitive pricing and a professional sales
force. Our company is committed to providing excellent service each and every day,
helping our strategic partners achieve their goals while enhancing the well-being of
their members. We support our Blue partners by providing a deep understanding of our
customers and consumer markets. Qur promise is to provide peace of mind through the
years for all of our customers, individuals, employees, employer groups, producers and
Blue Cross Blue Shield Plans.

USAble Life offers products that complement the health business, increasing customer
relationship value and retention. Our Total Health Solution works across all product lines to
improve overall member health and wellness and reduce medical expenses. Our company
will continue to search for and produce innovative solutions that strengthen our partnerships
and make a difference in the lives of our customers.

We are using our experience, technology and medical expertise to positively impact our
customers’ lives in a way other companies can’t. That's what differentiates USAble Life from
our competitors.

We’ve focused on serving our customers for over 30 years and have become a trusted,
reliable name in the industry. We are licensed to sell our products in 48 states and the District
of Columbia. We are headquartered in Little Rock, Arkansas, and have regional offices around
the country.

Our company takes pride in being large enough to offer unquestioned financial strength and

world-class products and services. In addition, we value our ability to remain nimble and
responsive to our customers’ needs. That’s a combination that is tough to beat.
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“Live life. You’'re covered.”

the
Gifioates

“I'm motivated by positive results
whether it's an increase in sales ... or
just a thank-you from a co-worker or

2
customer.

TOM DAVENPORT
Director of Policy Management Services

Our business moves fast. To keep up, we must
remove all obstacles between intention and action.
We must be able to execute at the highest level
by delivering with integrity, working together and
solving tomorrow’s problems today.

A S

ANNUAL REPORT 2010 5



Stu Rubinstein
Executive Vice President,
Life, Disability and Worksite

Group Term Life

Accidental Death and Dismemberment (AD&D)
Supplemental Life

Dependent Life

Group Short-Term Disability (STD)

Group Long-Term Disability (LTD)

Group Dental*

Group Vision

Voluntary Group Term Life (VGTL)
Voluntary AD&D (VAD&D)

Voluntary Short-Term Disability (VSTD)
Voluntary Long-Term Disability (VLTD)
Voluntary Dental*

Voluntary Vision

Term Life

Accident

Cancer

Critical Iliness

Hospital Confinement

Sales and Marketing Planning
Distribution Support and Training
Enrollment and Reconciliation
Online Enroliment and Billing
Online Claims

EAP Programs

FMLA Administration

Travel Protection

*offered in conjunction with our partners

h
Prt'oedu,ctdifference

innovatwve s olutions

USAble Life is building innovative solutions linking health and ancillary
services through our Total Health Solution, which combines our Health
and Productivity and Oral Health for Overall Health programs. Our Total
Health Solution improves health outcomes for our customers through
state-of-the-art integration of our disability and dental claims with that of
our Blue Cross Blue Shield Plan Partners.

This innovative approach clearly demonstrates that our products make
a meaningful difference in people’s lives. Whether it’s our supplemental
health products that help people cover uninsured expenses, our financial
protection solutions that pay a life insurance claim or help families stay
in their homes during the time of a disability...we are there when people
need us most, and we take the health and financial protection of our
customers very seriously.

Another way our products “make a meaningful difference” is that we
aim to quickly restore quality to people’s lives, both personally and
professionally. With our Health and Productivity program, we’re doing
just that by taking a more active role in helping to manage employees’
health. By utilizing existing health care support programs like disease
management, we can reduce health care costs, return employees back to
work sooner and ultimately drive wellness.

We don’t always have our health. Accidents do happen, and when life’s
hardships occur, they don’t wait politely to come at us one at a time. But
we take pride in knowing that our products and services are there when
our customers are experiencing the worst of times, and it is our desire
and passion to ensure we are providing benefits that are competitive,
affordable, comprehensive and will deliver the best possible protection
from life’s unexpected events.

At USAble Life, our dental product plays a key role in supporting the strategic direction
and market position of our partners. We assist several of our strategic partners with

product development and administration of our dental product.

Our Oral Health for Overall Health strategy is an important part of our plan for future
growth. It’s an area that we’ll concentrate on in the coming years as we continue to
differentiate ourselves in the marketplace. This program includes informing and educating
members about the importance of good oral care and the significant part it plays in
overall health. In addition, the program provides targeted intervention for members who
are either at risk for or suffer from chronic health conditions like coronary artery disease

and diabetes — to better assist them in maintaining their oral and systemic health.

And while other dental insurance companies may be talking about the oral and overall
health link, we are actually doing it! Because of our relationship with our health plan
partners, we're able to analyze dental and medical claims information together and identify
members who can benefit from focused attention. This gives us the ability to perform
targeted outreach, begin intervention and initiate a program including enhanced dental
benefits. Most other dental carriers only have access to members’ dental information.
This is a big differentiator for us — something that sets us apart from our competitors and

something we’re continuing to refine and grow.

Dental insurance is a key component in employee benefit packages today, and it’s no
wonder, given the ties between dental health and overall health. Keeping our members’
smiles healthy and looking out for their overall health, that’s how we make a meaningful

difference in the lives of our customers.

A D
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Ed Murphy
Executive Vice President,

Dental
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Chad Richard
Chief Marketing Officer

Across the nation we’re continuing to see rising incidences of many health conditions and
associated costs. There are more U.S. households in a precarious financial position than
ever before. Now more than ever, our customers rely on us to provide the protection they

need.

USAble Life is focused on providing our customers with products and services that improve
their lives - whether it’s our health-related solutions that give customers better vision or
better smiles, or our financial

|
solutions that help protect them m a kI n g a

from life’s unexpected events. Qur

marketing and communications = f I
efforts are focused on making sure m e a n I n g u
that key groups understand this u

message and that we are living up d I ffe re n c e

to the important role we play in our

customers’ lives. We are communicating this message to all key audiences: individuals,

brokers, employers, employees, sales management and our sales partners.

That effort is centered on a new campaign, Making A Meaningful Difference, that emphasizes
to our employees and our customers the significant role that we play in people’s lives. We

understand that the better we are at doing our jobs, the more lives we can improve.

Each and every day, our customers know they can count on us for support. Our experience
and superior service provide value to our customers and build relationships that last a
lifetime. Our company will continue to focus on understanding and meeting our customers’
needs and exceeding their expectations. That’s how we are making a meaningful difference
at USAble Life.

“l gather every resource available
so our team can collectively think

through how to best approach whatever

problem we're trying to overcome.”

OCTAVIA FULLER
Business Analyst, Information Technology

Whether we’re improving our customers’ health,
helping them avoid financial crisis, or simply
giving them peace of mind, our products make a
meaningful difference in people’s lives. And the
better we do our jobs, the more lives we touch ...

the more lives we improve.
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Financial

Over the past few years, our nation’s weak economy has taken a toll on many

businesses. We often hear of cutbacks and loss of revenue and financial

instability. At USAble Life, we understand that an insurance policy is only

as good as the company that stands behind it. To make a meaningful
difference in people’s lives, we must be able to honor the promise made to
the policyholder —that we will be there in their time of need. USAble Life has
kept that promise for 30 years and built a company that has grown stronger

each year.

In 2010, we saw growth in revenue, earnings and surplus despite continued

Mark Langston, Executive Vice President, Finance ~ Weakness in our national economy. We continue to work hard to meet our

and Chief Financial Officer .\ stomers” current needs while also maintaining a solid insurance company

for the future.

We’re proud that our company is consistently recognized for its financial

performance. In the September 2010 edition of Best’s Review, a monthly

~
i

insurance news magazine, USAble Life was listed in the top 25 Life Companies
for Group Life issued in 2009. In 2010, the Ward Group named USAble Life

as a “Ward’s 50” top-performing insurance company for the fifth consecutive

~
I

year (2007 - 2011). And our company has maintained its “A” (Excellent)
rating from A.M. Best for the past five years.

All together, recognition by external entities combined with our operational
results proves our strength is in our performance. We have become a trusted,

reliable name in the industry.

While it’s nice to get national recognition for our financial performance,

we know the real measure is being able to provide protection when our
customers need it most. Our financial performance translates into reliability

and stability for customers. That’s a priority that will never change.
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“Our customers need to know
that we are here for them and
that we are doing the right
thing.”

SARIKA PATEL
Group Underwriter

Trust builds better relationships, both inside and
outside ourcompany. It helps improve communication,
collaboration and execution because it’s all about

doing what you say you’re going to do.

Trvisteddifference

TOTAL INSURANCE IN FORCE
(IN BILLIONS OF DOLLARS)

31.0

433
g7 381 393

TOTAL GROSS REVENUES

(IN'MILLIONS OF DOLLARS)*

207.5

478.3
418.3 451.4

258.4

ASSETS
(IN MILLIONS OF DOLLARS)*

432.7
324.4 360.1 392.7
273.8 )

*Presented in accordance with
Generally Accepted Accounting Principles

We're proud that our company is consistently
recognized for its financial performance.

Rated “A” (Excellent) by
A.M. Best Company

Rated “A-” (Strong) by
Standard & Poor’s

Named as a “Ward’s 50”
Top Performing Insurance Company
for the 5th year (2007-11)
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Life and Specialty Ventures, LLC Board of Directors

USAble Life is a wholly owned subsidiary of Life and Specialty Ventures, LLC.

Executive Leadership Team

L. Joseph Grantham
Chairman, Life and Specialty Ventures
Jacksonville, FL

Stephen Booma

Executive Vice President, Diversified Business
Blue Cross and Blue Shield of Florida, Inc.
Jacksonville, FL

Michael W. Brown

Chief Operating Officer

Arkansas Blue Cross and Blue Shield
Little Rock, AR

R. Chris Doerr

Executive Vice President,

Chief Administrative Officer and

Chief Financial Officer

Blue Cross and Blue Shield of Florida, Inc.
Jacksonville, FL

Michael A. Gold

Executive Vice President and

Chief Operating Officer

Hawaii Medical Service Association
Honolulu, HI

Chris Hunter

Senior Vice President, Emerging Markets
Blue Cross Blue Shield of Tennessee
Chattanooga, TN

George K. Mitchell, M.D.
Chairman, USAble Life
Little Rock, AR

Jim Casey

Chief Operating Officer

Life and Specialty Ventures/USAble Life
Little Rock, AR

L. Joseph Grantham
Chairman, Life and Specialty Ventures
Jacksonville, FL

Daniel Lebish
Executive Vice President, Subsidiary Business
Highmark, Inc.
Pittsburgh, PA

Allen Maltz

Executive Vice President and

Chief Financial Officer

Blue Cross Blue Shield of Massachusetts
Boston, MA

Jason D. Mann, CLU - Ex Officio
President and Chief Executive Officer
Life and Specialty Ventures/USAble Life
Little Rock, AR

George K. Mitchell, M.D.
Chairman, USAble Life
Little Rock, AR

Timothy O’Brien

Senior Vice President, Sales Division
Blue Cross Blue Shield of Massachusetts
Boston, MA

Jason D. Mann, CLU - Ex Officio
President and Chief Executive Officer
Life and Specialty Ventures/USAble Life
Little Rock, AR

Mark Langston

Executive Vice President and

Chief Financial Officer

Life and Specialty Ventures/USAble Life
Little Rock, AR

Jason D. Mann, CLU
President and Chief Executive Officer

Jim Casey
Chief Operating Officer

Chad Richard
Chief Marketing Officer

Mark Langston, CPA, FLMI
Executive Vice President and
Chief Financial Officer

Glenn Gross

Executive Vice President,
Human Resources and
Organizational Development

Julie Marshall, CLU, CHC
Executive Vice President, Sales

Ed Murphy
Executive Vice President, Dental

Stu Rubinstein
Executive Vice President,
Life, Disability and Worksite

Terri Schmidt
Executive Vice President,
Business Development

Jim Touse
General Counsel, Compliance Officer
and Corporate Secretary

strong. stable. partner.
that's the difference
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| ocations

Arkansas (Corporate Headquarters)
400 West Capitol Ave, 15th Floor
Little Rock, AR 72201

(800) 648-0271

17500 Chenal Parkway, 5th Floor
Little Rock, AR 72223
(800) 648-0271

Florida

4800 Deerwood Gampus Parkway
Bldg. 200, Suite 600

Jacksonville, FL 32246

(800) 772-8244

Hawaii

999 Bishop Street, Suite 2701
Honolulu, HI 96813

(808) 538-8900

Massachusetts
Landmark Center
401 Park Drive
Boston, MA 02215
(800) 648-0271

Minnesota

1750 Yankee Doodle Road
Route N 181

Eagan, MN 55121

(651) 662-1530

Mississippi

567 Highway 51, Suite B
Ridgeland, MS 39157
(601) 853-7435

Missouri - Kansas (Kansas City)

2301 Main Street One, Pershing Square
Kansas City, MO 64108

(800) 648-0271

North Carolina

3100 Tower Blvd., 3rd Floor
Durham, NC 27707

(919) 765-7037

Tennessee

3200 West End Avenue, Suite 306
Nashville, TN 37203

(800) 852-3293
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USADble Life Office Locations

USAble Life
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USAble Life

Live life. You're covered.”

400 West Capitol Avenue, 15th Floor
Little Rock, AR 72201

(800) 648-0271

(501) 375-7200
www.usablelife.com




